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(c) i Fdeh @Rl 7 i ydver aperr R &2

Why Firms want to enter foreign markets?
(d) frafa g & eva @ 87

What is the purpose of export promo-

tion? http://www.mgkvponline.com

(e) Frafa-7et & amy Far <y &2
What do you mean by export houses?
(F) 3reRIERT favor & Here arert Eﬁﬁmfra?r
RAT BITE|

Explain Government Agencies involved

in International Marketing.
(g) wrdvie mos @ #p

What Is Global branggs

19/1595

(h) RIS oy 3 aeg FPritsr ot SmaeaasT
T il &2
Why is product planning needed in In-
ternational Marketing?
(i) a3 & SRl Rgor @ 3moe! T e
g?
What do you mean by International
Marketing of services?
() o= s ¥ sy R e &
What do you understand by informa-
tion technology?
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Discuss Some of the important problem:s a #
company encounter in selling in foreign mar- TA—
. | 6.
kets and not in home markets. 1 fawor & e 3= 3 B a1 5w
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3. ﬁ%ﬁﬁaﬁﬁﬁmaﬁiﬁﬁ?ﬁﬂawa&%‘m Ss factors to pe considered when de-
: signing a . )
Explain foreign markets entry strategies. 9 @ product for international market-
: ing.
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Mention advantages and disadvantages of What precautions should be taken Whén
Export Promotion. http://www.mgkvponline.com . quoting internationga| prices?
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What do you mean by the transfer of Infor-
mation Technology? What are the methods
of transfer of information technology? De-
scribe.

Fud / OR

fred TR S 3 TG TR Ud Pl Bl
faemr aifsel
Discuss the organisational structure and func-

" tions of World Trade Organisation (WTO).



