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Note: Answer five questions in all. Short answer
type question no. 1 carrying 40 marks is
compulsory. Answer one question carry-
ing 15 marks from each unit.
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Note: The answers to short answer type ques-
tions should not exceed 200 words and
the answers to long answer type ques-
tions should not exceed 500 words.
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Answer the following Short answers Ques®
tons, 4=10=40

What s scope of marketing?
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What 15 market segmentaton?
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Explain the types of prand.
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What can be the reas
abandonment?

Briefly mention the factors influenang

pricing of a product. mgkuponl-.ne.com
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Explain
promotion.
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Mention the imporiance of Internet in

marketing.
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Discuss inshort the significance of mar-
keting orgamsation in cantrolling the
marketing gperation. mgkuponhne.com
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~Marketing starts before the production of
the products and continues even after mak-
ing sale of the product.” Explain this state-
ment. Mmgkvponline.com
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what do you understand by Marketing Envi-
ronment? Write the main components of
marketing environment.
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What is meant by a product? What are dif-
ferent types of product? Explain.
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What do you understand by New Product
Development? Describe the various stages
of new product development.
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What do you mean by channels of Distribu-
tion? Explain in detail the various channels of
distribution. mgkvponline.com 15

Faa /| OR
7. (o & 22 s (i aoEl & = S

« What is Advertising? Elaborate its various
mediums.
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Explain the meaning and scope of marketing

research. Discuss the process of marketing
research.
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What is strategic marketing planning? Elabo-
rate the process of a successful marketing
planning. mgkvponline.com
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